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Management, marketing and economy in sports 
organizations

1. Introduction

The importance of sport today is an indisputable fact. There is evidence that physical activity 
has important effects on health. For example, leisure-time physical activity has been associated 
with lower risk of heart-disease and all-cause mortality (Arem et al. 2015) and is also associated 
with lower risks of many cancer types (Moore et al. 2016). In terms of mental health, it has also 
been proven that physical exercise is significantly associated with self-reported mental health 
burden. It has even been suggested that specific types, durations, and frequencies of exercise 
might be more effective clinical targets than others (Chekroud et al. 2018). In the same vein, it 
has been found that physical exercise determines positive psychological and biological effects 
that affect the cognitive functioning and promote wellbeing (Mandolesi et al. 2018).

All this social interest in sport and the beneficial consequences that have been demonstrated, 
have moved the interest to the field of management and economy of sport. In this sense, the 
promotion of sport, new cultural habits, globalization and the influence of marketing and busi-
ness management principles on sports organizations and events have generated high-impact 
research that has increased academic interest in sport and its socio-economic impact. In the 
same way, research and knowledge generation in this area are important because of the increasing 
economic investment in sport and sporting events. The International Events Group (IEG) of 
Chicago, Illinois, estimated that global spending on sponsorship of sports events causes reached 
a record $65.8 billion in 2018. The investment has been increasing by an average of 4.5% each 
year, indicating the impact and interest of the sponsoring companies.

The Sport in Society journal has an explicit interest in publishing manuscripts related to the 
management, evaluation and measurement of sports-related events. Some of the topics that have 
been addressed include the perception of quality (Thwaites and Chadwick 2005), participant 
satisfaction (Murray et al. 2016), sponsorship effectiveness (Wagner and Nissen 2015), partic-
ipation rates (Lauff 2011) and advertising communication problems related to sports (Kelly 
et al. 2018). However, we wish to advance knowledge and recognition of sports management by 
introducing this special issue dedicated to the management, marketing and economics of sport 
that make a significant theoretical contribution, while at the same time transferring knowledge 
to the real management of sports organizations.

This special issue presents 10 papers produced by 38 authors representing 11 countries (USA, 
France, Spain, Lithuania, UK, South Korea, Chile, Australia, Russia, Ecuador, Japan). The authors 
belong to research groups with a consolidated international research trajectory in the field of 
management, marketing and economics of sport.

This special issue contains different studies that are clustered into 4 groups of articles: a) 
management and entrepreneurship in sports organizations, b) gender differences in sports and 
sports organizations, c) marketing of sports organizations and d) socio-economic impact of 
sports events.
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